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PhoneLines’ debut single ‘Cup Of Tea’ captures confessional 
lyricism, smooth lounge melodies and a memorable hook. 
Through its life, the track has evolved immensely and has 
solidified itself as a fan favourite within the group's live set. On 
top of the track release, PhoneLine encourages you to head down 
to The Croft, Bristol, for their release show on the 10th of October.

PhoneLine 
(@phoneline.band)
10th October
The Croft, Bristol

Gopher It 
(@gopherit.events)
10th October
Burdalls Yard, Bath

PhoneLine 
(@phoneline.band)

Release: ‘Cup Of Tea’
Date: Oct 3

“Gluttony. Sloth. Lust. Greed. Wrath. A collection of tales from the 
infernal depths of the underworld. Don your platform boots for a 
party with the damned” - if you weren’t entranced by their first 
release ‘Dilute’ then you will be by this incredible EP!

A short film that follows a young musician grappling with 
anxiety and addiction while recording in a studio. As he 
spirals, he risks both his creative passion and personal 
relationships. The film underscores the invisible struggles 
many men face and aims to raise awareness around mental 
wellbeing- everything was recorded in Bath and the music 
was created by Summer Away From Home, sparking a new 
collaboration within the bath art scene. Their upcoming film, 
Petrichor, is in pre-production so keep your eyes peeled!

This witchy concept album has been in the works for many years, 
and it’s finally ready for the world to hear. Listen to the stories of 
love and loss, of mountains and oceans and drawing down the 
moon. Get your friends and perform rituals in the forest with the 
perfect soundtrack this spooky season. 

Wicked Chip
(@wickedchip)

Release: ‘A HELL OF 
OUR OWN CREATION’

Date: Released

Fin Faulkner and 
Summer Away From Home, 

Portaman Studios:
Release: ‘Everything Passes’

Date: Released

Cloud
(@cloudquartly)

Release: ‘Warm as Summer, 
Bright as Blood’

Date: Oct 10

XAVIER 
(@xavierjaymusic)

Release: ‘I Promise I’m Happy’
Date: Released

Molly Fletcher Hebden
(@mollyfletcherhebden)
Release: ‘Another World’

Date: Released

Custard
(@abandcalledcustard)

Release: ‘Pace My Thoughts’
Date: Released

Twin Skeletons
(@wearetwinskeletons)
Release: ‘PACESETTER’

Date: Released

With so much new music to listen to...
why not start now?

Blending indie, jazz and R&B, the title track of Xavier 
Jay’s new EP sets the tone of the project; genre-defiant 
and introspective. His underground sound is exemplified 
in the EP’s influences; citing folk, jazz, R&B and 
krautrock to create an expansive yet self-contained 
suite of songs that have a poignant narrative.

“Another World” by Molly Fletcher Hebden is a raw and 
one-of-a-kind track that dives deep into the themes of running 
away, longing, and the bittersweet process of letting go of past 
loves and friendships. With its catchy melodies and emotionally 
charged lyrics, this alternative rock-pop single marks a bold new 
chapter in Molly’s evolving sound. Whether you’re clearing your 
head on a walk, lost in the theatre, or simply immersed in music, 
let this song transport you into Another World. 

Custard’s ‘Pace My Thoughts’ is a dreampopper's tribute that 
takes the listener on a journey through waves of self-growth 
and reflection. Beneath an ocean of noise lies cutting drums 
and twinkly toplines inspired by shoegaze pioneers such as 
Slowdive and Beach House. Although this coming of age 
track paces itself softly, and slowly it becomes something 
bigger and more dramatic…   

“Twin Skeletons deliver their anger in new bubble-gum 
flavoured doom ‘PACESETTER’”. This brat metal band has had a 
year full of festivals, with a desire to “bring the alternative 
scene back to the forefront”; we love it!

PhoneLine encourages you to head down to The Croft, 
Bristol, for their release show on the 10th of October.

Alongside all the amazing music coming your way on the 
10th of October, you could also indulge in an amazing 
night of music at Burdall’s Yard, starring Canned Pineap-
ple and Nobody’s Dad… We can’t wait!

(AND RELEASES YOU MAY HAVE MISSED!)
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For the average Bristolian, a Tuesday night may not 
seem like anything special, but for those in the know, a 
trip to The Old England in Montpelier is the place to be. 
The Community Jam Collective [CJC] brings this small 
beloved venue to life  weekly with an array of sounds, 
instruments, and people. Born from an impromptu jam in 
founder Harry Wright’s living room, a mutual love for this 
joint experience between uni course mates was born. I 
got the chance to sit down with Harry to hear all about 
the journey and mission of Bristol’s Community Jam 
Collective… 

The Cloak and Dagger was the night’s first home, 
originally starting off as a monthly open mic night with 
a short jam to open. But the community called for more. 
And so, weekly jam nights were put in motion. “There 
was definitely a need for more jamming”, Harry smiles, 
“the whole idea was: you don’t want a house band, you 
want a whole night where you can come in, pick up 
an instrument and jam with people”. The community 
was put at the very center from the start. And when 
unforeseen circumstances moved the collective to The 
Eldon House in lower Clifton, it was that community that 
came together to donate sound equipment for their new 
home. From sound desks to amps, along with Harry’s 
own gear from the original jams in his living room, the 
night was able to live on. 

“[When we started] we really weren’t making any money 
from it, we weren’t really doing it for money… we really 
wanted to play music and we [were] at uni so we immersed 
ourselves in the scene”, Harry tells. But eager to keep 
these nights sustainable, the collective made its final 
move to The Old England where a small nightly fund was 
negotiated. As a non-profit, this allowed CJC to upkeep 
and upgrade equipment whilst putting money towards 
events where artists can be paid fairly; a strong belief of 
the collective’s. And as the jam nights have only grown 
in popularity, so has this fund.  “It took a long time and 
we didn’t have any support outside of putting our own 
equipment on the line”.  With this newfound security put 
in place, CJC decided to venture onto bigger things.

It is clear that something special has been born out 
of those impromptu jams in Harry’s living room, and 
the voluntary lengths that he and CJC go to in order 
to ensure that the community will continuously come 
first is admirable. “It’s developed more and more into 
a platform that facilitates local artists, performer 
musicians, [visual artists], and sound engineers in paid 
roles in a community setting where they can network 
with other people their age”.

The parting message Harry leaves us with is a thank you 
to all those who make the Community Jam Collective 
possible.

“George Lasbury has been there from the beginning… 
Ben Chanter really helped me get the events going. 
Jessie [Pirie], we wouldn’t be doing what we are doing 
without Jessie… Obviously Below The Belts’ Will and 
Beth… and Joe Fox our resident artist!” 

Further mentions went to: Josiah Luck, Henry Hoare, 
Joseff Daley and, of course, the community that 
surrounds it. 

The first Community Jam Collective all day gig 
commenced last October, leading to a string of many 
more events just like it. Harry described New Year’s Eve 
as the “turning point” for the collective. “That was the 
moment you could feel like, wow this is really relevant 
to all the people… Not just the jam night but actually the 
platform where people can play together”. The events 
consisted of bands, DJs, artists, and fair pay for all acts 
involved. We can see the many types of positive impact 
CJC has had, from bands forming at jams to a wide range 
of demographics finding comfort in the space created. 
Harry explains “it’s diverse and it all relates to music”.

The future of the Community Jam Collective looks strong. 
Teaming up with Below The Belt productions, they have 
been successful in obtaining a meanwhile-use lease for 
a property in Hotwells: “we plan to use the space as a 
community hub”. This impressive venture comes after 
the two promoters co-hosted an all-dayer at Ashton 
Court Manor, presenting a variety of acts and artists in 
a celebration of the summer solstice. And as we head 
into the colder months, Below The Belt and Community 
Jam Collective return to Ashton Court Manor for an epic 
bonfire night they have appropriately named ‘The Fifth’. 
Find details @community.jam.collective on instagram ;) 
... 

COMMUNITYJAMCOLLECTIVE
putting people first

Written and designed by Joni Butcher

Photo by Jessie Pirie

Photo by Inaz Hussain
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Sagittarius
Status matters to you right 
now. And why shouldn’t it? 
Take the time to focus on 
what career or reputation 
you would like to build for 
yourself and take action.

Capricorn
There is a sense of burning 

curiosity at your centre. 
Join a course, teach a class 
and find something to grow 

your wisdom. 

Horoscopes
Aries

Time to establish a routine 
that can push you to 

flourish and keep your 
busy mind occupied. 

Perhaps start that running 
club or try some morning 

stretches!

Leo
Money Money Money. This 

is the time to organise 
those books, and make 

those moves. Maybe now 
is the time to start a new 

venture, like investing, while 
your focus is grounded.

Virgo 
You are most attuned 

with yourself right now. 
In this season of change, 
work out what makes you 
feel the most like you and 
what narrative you want to 

represent. 

Libra
You’ve got a secret, Libra. 
Keep it to yourself, or tell 

someone… tricky decisions. 
Let the universe send you a 
sign on how to act upon this 

dilemma.

Scorpio
You may feel focused with 

your nose to the grindstone 
right now, but you must 

remember there is power in 
the community around you. 

Use it!

Gemini 
The next time you think of 

that family member you 
haven’t seen, or that friend 
you miss, MESSAGE THEM. 
Life is too short not to get 

back in touch.

Taurus
In this lighthearted version 

of yourself, it’s time to 
explore new possibilities. 

Remember not to overthink 
the fun out of it!

Cancer
Learn about yourself and 

your needs, and find a way 
to articulate them; this 
matters more than your 
ego, and will help people 

you care about understand 
you better. 

Aquarius
You might be finding 
boundaries hard to 

negotiate. Take some time 
to work out what you need 

to keep for yourself, and 
articulate this to those who 

matter to you.

Pisces
You might be flying through 
life right now, but make sure  
to check in on those around 

you, and consider your 
communication channels; 
are they working on both 

sides?

Mercury into Virgo - communication and thought enter the 6th natural house
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Dear Your agony 
aunt this edition is 

Kieran! With 20+ years 
of experience he’s an 

inhouse sound engineer 
for Komedia in Bath and 

runs The Pump in 
Trowbridge! 

As a sound engineer, 
what’s your biggest 

pet peeve(s)? 

The amount of times I have heard 
this isn’t funny. Literally just this 
month at Komedia, the headliner 
rocks up with, “sorry our agent 
sent you the wrong spec”. 

I had already prepared the venue 
for them, so that they could 
walk in, plug and play. And now 
I’m fannying around changing 
everything. Not cool. Don’t do that. 

One PDF. Separate pages. Stage 
plot, including your band members 
names. An input list, with a very 
clear caveat that this is “best case 
scenario”, so that the engineer 
knows you’re not dicks when the 
venue cannot deliver 100% of what 
the document asks for. I.e. Asking 
for studio grade microphones in a 
pub venue isn’t going to fly. 

1 “Oh, we sent you the 
wrong tech spec” 

With no prior warning or 
conversation, rocking up to a venue 
with your own engineer/mate 
who has completed a CM course, 
is a bogus move. Unless you’re 
a national touring act with some 
clout, pedigree, reputation behind 
you, just use the house engineer. 

Obviously, I’ll accommodate your 
sound engineer, because that’s my 
job to make everyone welcome, 
and support people’s ambitions, 
but it’s often that I’m baby sitting 
their mix, as they won’t know how 
to use the desk or “how the room 
sounds”. I’ll get asked “You know 
the room, what should I be looking 
out for?”. How about you just let 
the experienced house tech do it? 

2 “Oh we’ve brought 
our own engineer”

3 

4 

Look, I get it. Your music and live 
show are the most important 
thing to you. My live show and gig 
experience is the most important 
thing to me too. So, we’re trying 
to achieve the same thing. Being 
realistic about what you’re trying 
to achieve and how you’re going 
to achieve it goes a long way in 
actually achieving the shared 
vision. Talk to your team that are 
working with you, to make sure 
you’re achieving the best case 
scenario. 

Luckily in the 20 years I’ve been 
doing this, I have more stories 
of people who are wonderful, 
gracious, supporting, respectful 
and amazing than I do the douche-
baguettes. I tend to avoid those. So 
if I haven’t done your sound for a 
while or you haven’t played for me 
in a while…. Maybe there’s a reason! 
That’s a joke, you wouldn’t know if I 
hated you.

No bad phrases or language like 
“failure to do so will result in the 
cancellation of the show” or “for 
the sole use of the headliner”. Get 
over yourself. If you’re a stadium 
rocking band, you’ll be ever so 
humble and look after your support 
bands and their crew and have 
the clout and money to do so. If 
you’re just starting out, you’ll be 
respectful to the venues and crew, 
if you’re mid-way, for everyone’s 
sake, please  don’t act all billy big 
bollocks. 

5 Expectations

Language.

YOUR TECH SPEC!

Love from

Kieran
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Designed by Joni Butcher





3                         1





Designed by Abi Gold



17

In the corner of a small beer garden full 
of people, JB Hain and I are chatting 
about her startup venture – the indie 
label ‘bluehue’. But, to simply call it a 
startup venture seems unfair. The sheer 
amount of love and attention that she has 
dedicated to her craft radiates from her 
as we talk. It’s clear that for her, bluehue is 
not just a business – it’s her life. 

JB Hain has cemented herself as an icon 
in the music scene, both in her EDM genre 
and beyond – with close to a million total 
streams across her tracks on Spotify. 
She recently dropped an EP, sporting 6 
trailblazing tracks (her personal favourite 
being “why is nobody up at the same 
time that i’m up? or are they?”) and one 
talented featured artist, Sumø. Being an 
artist and a label founder has afforded 
JB Hain a unique perspective – she’s able 
to pinpoint the pain points of the music 
industry as an artist, and then work to 
fix them through her label. The need to 
support other creatives is the backbone 
of bluehue’s artist-centric philosophy – 
pioneering “art that has a reason”. After 
spending years moulding herself to the 
requirements of various labels, JB Hain 
now has the freedom to experiment with 
her own vision.

Founded in 2024, bluehue began as a label 
for EDM artists but has since evolved 
to represent artists from other genres. 
The name ‘bluehue’ stems from colour 
theory and the importance it plays in our 
daily lives – often without us realising. 
The desire to have a recognisable motif 
prompted JB Hain to choose blue, as it is 
“one of the colours that stands out most”. 
From there, the name fell into place. 

“As long as the 
music is good 
enough and it’s all 
born out of 

the EDM label that 

authenticity

champions 

then why 

bluehueJB Hain’s

kindness
and

love

promote it?”
not 
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19To build up her brand, JB Hain reached out to 
indie label Bitbird, who helped her out with 
tips on playlisting, streams and distribution. 
She also gained some valuable knowledge by 
putting herself out there on Instagram, sending 
DMs to lots of people in the industry. Before 
launching bluehue properly, JB Hain spent 
years thinking through her strategy. Despite 
this approach, she’s careful to emphasise 
the danger of overplanning. For her, the 
importance of an independent label lies in the 
freedom to “not necessarily have a goal…just 
to release as many artists as possible and get 
as much new talent seen as possible”. She 
stresses that otherwise, you start to “limit 
yourself” – eventually having to accept any 
and all artists, regardless of their values, just 
to stay afloat.

The inspiration for bluehue came at an unlikely 
time – when JB Hain was considering giving up 
on her musical career for good. After sending 
countless tracks to record labels and hearing 
nothing back, she became disheartened and 
based what she planned to be her final release, 
‘Lose Hope’, on these feelings. However, after 
submitting the demo to the label “found/red”, 
they took her on. That same track now has 
over 300k streams on Spotify. “It completely 
changed my life”, she says, with a sentimental 
look in her eye. “Music is hard…and to be able 
to have a label that I can use to help other 
people is just a dream. That’s the most exciting 
thing, honestly.”

Since launching bluehue, the response has 
been, in JB Hain’s words, “just lovely”. While 
she was initially unsure whether the EDM-
centric ideas would resonate with people, 
she has been supported by all sorts of music 
lovers – repping the idea behind the label, 
rather than just the genre of the music. And, 
stemming from that, bluehue has attracted the 
attention of artists from various other genres 
– including folk trio Isle of Skeye. According 
to JB Hain, “it doesn’t actually matter about 
anything except for the humans behind the 
song – what story they’re trying to tell, and the 
fact that it’s different…as long as the music is 
good enough and it’s all born out of kindness 
and love, then why not promote it?” She’s also 
learnt a few things about her own releases, 
with a realisation that not everything should be 
released. Some things are too close to home, 
and they end up being “just for you”.

“M
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label that I can use to help other people is just a 
dream
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hat’s the m

ost exciting thing, honestly.”

So, how can you support bluehue 
– and other independent labels? 
The answer, according to JB Hain, 
is simple. “Just come and see the 
shows…The most valuable thing is 
literally just having more faces in 
the crowd to give the artist more 
confidence and give the venue 
more audience.” You heard it here 
first, folks. Support grassroots 
artists, venues and labels. And 
GEAR Zine (duh).

JB Hain’s future as an artist and 
label founder is looking bright. 
With a compilation album set 
to be released under bluehue 
at the end of September, with 
a wealth of talented featured 
artists (including JB Hain herself), 
there’ll be five new tracks to sink 
your teeth into. She even hinted 
at another release in October, 
from “a very well known artist 
in the [EDM] space”. Keep your 
eyes peeled, and your hues blue. 
There’s a lot to look forward to.

After asking for engagement tips, she 
emphasises to me that the best thing you 
can do is “simply show up” for others, and 
print more merch - as “having physical things 
to promote something you’re working on is 
so underrated…you want shit that’s real, that 
people can actually look at and associate 
with emotion.” As well as this, she talks about 
kindness within the music industry – or rather, 
the lack of it. The “walls between artists 
and labels” work to limit musicians instead 
of uplifting them. But she recognises the 
pressure that is also on labels – specifically 
the “fear of unprofessionalism” that comes 
with reaching out to artists. However, 
according to JB Hain, “it should all just be 
really transparent, and they should be able to 
be kind.” Couldn’t have said it better myself.

bluehue’s 

artist 

recommendation:

 Sumø

“Sumø is one of the most 

kindhearted people I’ve ever gotten 

to work with. He’s so versatile, and 

incredibly talented. His music is so 

diverse, and, unlike other rappers in 

this space, he incorporates a lot 

of emotion. He’s authentically 

himself and just naturally 

produces amazing 

music.”
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MERCHANDISE

Merchandise Beth 

designed for her band 

‘Bitchin’ Hour’

Beth as merchandise 

manager at RADAR festival 

alongside her team

If you’re still not sure what design you should go for, 
perhaps asking the buyer is a good move. Researching 
what other merchandise is sold within your genre 
is certainly recommended, but your best friend will 
be those pesky social media polls; THEY LITERALLY 
WILL TELL YOU WHAT YOUR FANS ARE MOST LIKELY 
TO BUY! 

So now that you have an idea of where the merchandise 
will be purchased and what you want to put on it, what 
makes an effective design? Beth’s analogy will make 
you see merchandise design in a new way: “You need 
to think of it like a tattoo, would you be happy having 
that on your body?” She also implores the artist to 
question the way the merchandise will reflect on the 
band. As aforementioned, merchandise is a passive 
form of advertising, so you need it to be recognisable, 
as well as presenting the right message. Keep it 
“innovative and interesting!”

Beth talks about design processes for larger artists; 
a whole team of people to put together a design is a 
testament to how much thought should be going into 
a merchandise creation: 
“We have incredible designers, we will usually sit the 
artist down with a designer and get into what their 
vision is, or we ask for examples of merch designs 
they like and the vibes they are aiming for. Our 
designers will then research the artist and come up 
with some insane designs, they really are a talented 
bunch. If you want to see one of the best, check out 
Dani Hackett; she’s expensive to hire but you’ll get 
the best designs in the game.”

But, as with so many things in life, it won’t be worth 
your while to design a t-shirt if you can’t sell it. The 
best way to sell is to promote, and we happen to be 
in a modern age where the best promotional tool is 
available to anyone with a phone - social media. Beth 
says “show it off, tease it, and show band members 
wear[ing] it”. Nothing makes investing in apparel more 
enticing than someone else looking incredible in it.

All this hard work comes with a price though, 
inevitably. “Professional merch sellers would times 
the cost of the item by 4. So if the cost of the item 
is £5, you’d sell for £20. Obviously for smaller acts, I 
would suggest sticking to the max of £30 for a shirt 
and £50ish for a hoodie.” In order to make profit, it has 
to be viable to buy; if you have a young demographic, 
then you have to think about what is affordable to 
your buyers. If you reversed roles, what would you 
pay for your designs? 

On asking Beth about etiquette when it comes to 
dropping off your merchandise at a stall or festival, 
the following is the best way to keep you on their 
good side. Trust us, you do not want to be on a merch 
stand’s bad side: “Do not bring your merch during the 
opening rush, ... Be nice to your merch sellers, they are 
working their arses off and have to charm the general 
public ... Don’t turn up with messy unorganised merch, 
you just made their jobs 45x harder and they won’t be 
impressed.” 

Lastly, before you all run off to start sketching up 
your designs, Beth has one more thing to say to 
anyone who may need to hear it:

“Breaking into the music industry takes time, 
patience, and sacrifice — there’s no way around it. 
The artists you admire didn’t make it overnight; they 
spent years honing their craft, making mistakes, and 
grinding in silence before anyone noticed. [...] Most 
people quit when it gets hard. But if you’re truly 
passionate [...] then your dedication will carry you 
through. Be obsessed with your craft. [..] Build real 
connections, because respect and reputation go a 
long way in this industry. If you stay focused, keep 
growing, and never lose that fire — it can happen. 
And when it does, it’ll be because you earned every 
step.”

A million thanks to Beth for letting us in on her 
knowledge, and if you want to know more about 
Beth, she is a drummer in a sick band called Bitchin’ 
Hour (@bitchinhourofficial on IG) and also has a very 
exciting new project coming up (@roknrollahclothing 
on IG) - be sure to check it out! 

Written by Daisy McCaig
Designed by Joni Butcher

There comes a point in every band’s timeline where an 
itching to sell apparel becomes too scratchy to ignore 
any longer. The desire to whack the logo onto a t-shirt, 
sticker sheet or something else entirely is just too 
seductive, and suddenly you’re at the back of a venue, 
flogging tshirts, wondering why they aren’t selling and 
whether you could’ve invested the £200 elsewhere to 
keep the band afloat.

And yet, somehow bands are making profit from this. 
Successfully. Merchandise is a huge contributor to the 
music industry’s economy, and is one of the most secure 
ways of producing an income via a musical project. 

Luckily, Beth Lock (merchandise superhero) has been 
in this world long enough to know what sells well and 
what appeals, having worked with the likes of Placebo 
and Franz Ferdinand. Even better, she’s willing to impart 
some of her mystical merch making wisdom to you 
lovely readers.

So where to start? Beth says that the key factors 
to consider are the design, the colour and the 
manufacturer. It is important to think about how your 
brand is indirectly promoted, but it is equally crucial 
to work out a design that fits the brand. Beth cautions 
that bandmate’s faces do not tend to sell well, so leave 
those for the press shots and social media posts. Of all 
the colours to choose from, black over white is truly the 
most sellable option. Lastly, the manufacturer is just as 
important, and it goes beyond pricing. You must also 
consider ethics, sizing and quality. A point Beth makes 
clear is that Gildan often gets called out for stitching 
issues, and could prove to cost more than it should to 
rectify.

WHY YOUR T-SHIRTS 
AREN’T SELLING
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G r o w t h
You’re not sure but you might be
You change your mind and change it back again
You feel a certain way yet contradict it entirely in the same breath
You hate this until you love it
It is all ok

They say you haven’t said hello to them in years
They say you don’t put effort in like you used to 
They don’t know that is reflective of self preservation
They are not the ones who light you up anymore
It is all ok 

We make a mistake but it has been fixed before and will be fixed again 
We miss a deadline but it will come again 
We find flaws in ourselves invisible to others and learn to adjust our own views
We do not know who we are
It is all ok 

Written by Daisy McCaig





Palestinians are facing genocide under Israeli occupation 
Stand in solidarity, donate here:
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